
Advertising Review Committee Report to the CDSS Fall Council (October 2021) 

 
October 2021 Update: 

 

Over recent months the ARC has had multiple inquires from members regarding the use of contests or 
giveaways in online and social media advertising. Currently the advertising standard does not allow for 
contests or giveaways in external advertising or sponsored social media platforms, but does allow it if 
directed internally or at patients of record.  

This concept gets confusing when examining a dental office Facebook or Instagram page, both very com-
mon areas of modern marketing within our membership. What constitutes internal marketing on a so-
cial media platform? The ARC has discussed this at length and concluded that any person that seeks out 
or follows a website, facebook page, or instagram account would be considered “internal”.  

Where this gets murky is when an office solicits its followers to “tag or share” their ad to their friends, or 
when an office uses “hashtags” to expose its content to a wider search platform (My apologies to the 
older crowd who may not understand these terms, ask your grandkids…). This is commonly done by of-
fering the incentive to “tag or share” during a contest. For example: Every follower who “tags or shares”, 
will receive one extra entry to the contest for each person tagged. This allows exposure of an office’s 
“internal” marketing to a much wider group of people who may not have intended to seek out this spe-
cific office’s social media platforms.  

The ARC has concluded the following, and have been using this system to evaluate inquires from our 
members: 

1. Social media contests will continue to be allowed as long as the content is non-sponsored and di-
rected internally.  

2. Similar to a physical in-office contest, there needs to be a ballot to track who has entered the online 
contest. In online platforms this ballot is considered a “like” or “comment”. Offices are permitted to 
request a “like” or comment” for entry.  

3. Offices are not permitted to require “tags or shares” for entry, but can request them with no addi-
tional entries or incentives allowed if they do. (similar to requesting a good word of mouth referral 
to their friends and family).  

4. The use of “hashtags” are permitted, but considered a form of external advertising and must comply 
with the CDSS Advertising Standard as such.  

To better clarify these points for our members, I wish to propose an addition to the advertising standard 
under the “Website and Social Media” Section. A proposed draft version would read: 
 

Social media and website contests may use “likes” or “comments” as forms of entry. “Tags” and 
“shares” can be requested, but can not be a requirement for entry, and no further incentive can be 
given if requested. The use of hashtags are considered forms of external advertising and must comply 
with the CDSS Advertising Bylaws and this CDSS Advertising Standard.  Commented [1]:  



 

Mandate: 

The Advertising Review Committee (ARC) is a council committee and is a sub-committee of the Quality 
Assurance Committee (QAC). Subject to the Dental Disciplines Act (The Act) Section 15 (2)(o) and CDSS 
Proposed Regulatory Bylaw 3.10, the ARC is to regulate advertising by its members by implementing the 
current CDSS Advertising Standard.  

Objectives: 

The ARC, at the request of PCC, council or the registrar shall: 

(a) review and investigate advertising concerns and complaints taking any steps necessary. 
(b) provide a written report to the PCC. 
(c) preview CDSS member advertising and provide a written report back to the member.  
 

The CDSS Advertising Standard states: 

1. The basic intent of this CDSS Advertising Standard is to protect the public interest and to ensure that 
advertisements by dentists do not deprecate the professionalism, integrity, and ethics of the dental pro-
fession.  

CDSS Advertising Standard Revisions: 

October 2019 revision to the Advertising Standard 

• 15(vii) discounts (was added) 
• 17(ii) as per 14 above, (was removed) 
• 17(iii) as per 15 above (was removed)   
 

January 2020 revision to the Advertising Standard 

•        15(vii) discounts (was removed)  

Advertising to the public by dentists is a right and allowed by the CDSS. The content must be compliant 
with the CDSS Advertising Standard to prevent public harm and protect the integrity of the profession. 
The Advertising Standard was developed by the CDSS Council and has evolved in response to concerns 
and on the advice of legal counsel - and is deemed to be defensible based on previous Supreme Court of 
Canada decisions.  

The College of Dental Surgeons of Saskatchewan (CDSS) members are responsible for any communica-
tion and advertising media that has a bearing on their practice. Dentistry in Saskatchewan continues to 
be a self-regulating profession. The ARC appreciates submissions for both pre evaluation and complaint. 
As in the past, the vast majority of the CDSS membership demonstrates compliance and support for the 
CDSS Advertising Bylaws, Standard, and guidelines. 

 

 



The following are some of the more common advertising issues being encountered by some of our CDSS 
members:  

1. Search engine results that are sponsored (CDSS Advertising Standard 18xii)  

2. Social media advertisements that are sponsored. (CDSS Advertising Standard 18xi, 22)  

3. “Best of” or ranked lists of dentists in a specific area are considered advertising, and many of 
these websites, newspapers, and magazines are listing dentists without their knowledge. The 
ARC recommends that dentists monitor their online presence, and ensure that any infor-
mation contained on ranking system listings is compliant with the Advertising Standard. 

The ARC recommends that all CDSS members that are actively advertising: 
1. Ensure that they themselves, their staff, and or agents who are responsible for such 

advertising duties, read, familiarize, and understand the Advertising Bylaws and Stand-
ard. 

2. Submit draft advertisements to the ARC for evaluation and approval prior to distribu-
tion. 

3. Preview the draft advertisements themselves prior to submission to the ARC. 
 

Please feel free to contact the Advertising Review Committee with any questions or concerns that you 
may have. 

Thank you to Harold Weiss, Hilary Stevens, and Derek Thiessen for their time, efforts, and commitment 
to the profession of dentistry. As always, a big thank you to Marion Lafreniere and Tania Deforest for 
managing and organizing all of the heavy lifting of the committee.  

Again, the CDSS is not limiting advertising, but it wishes to control the content of advertisements to pro-
mote a high standard of professionalism and protect the public from confusing or misleading advertis-
ing.  

 
Respectfully submitted, 
 

Dr. Michael Fowler, Chair, Advertising Review Committee  

Dr. Kevin Saganski, Co-Chair, Advertising Review Committee 


