
Over the last month, the College of Dental Surgeons of Saskatchewan has initiated a 
new advertising campaign using a new medium. This medium is social media 
(Facebook) and online banner ads. 
 
The focus of the campaign was a follow-up to the Canadian Dental Association’s 
First Visit First Tooth Campaign.  This time instead of targeting dental health 
professionals as the CDA has done, we targeted the general public.   The goal of this 
was to educate the public on the importance of establishing a dental home at a 
young age.  
 
The delivery and the targeting of the campaign has been split into two different 
components.  The first component was Facebook.  Approximately 25% of the budget 
went towards Facebook advertisements.  These advertisements were limited to the 
right side and appear on desktops only.  With the ability to utilize Facebook’s 
significant targeting we had a large proportion of the advertising target females of 
childbearing age.  The remaining portion went towards all other adults on Facebook.  
The second component was banner advertisements that targeted all adults.  These 
appear on websites pertaining to Health and Wellness as well as Family and 
Parenting.  The campaign has been very simple as we have used the poster designed 
by the CDA and any click links to more information on our new website within the 
Oral Health Information portal. 
 
This campaign will go until the middle of December.  We will receive our first 
feedback on the effectiveness of the campaign in early November.  I am looking 
forward to receiving this follow-up data in November.  Even without receiving the 
feedback yet, I feel there are lots of small changes we can make to make our 
investment even more effective. 
 
I feel that using online media is a great way to reach out and educate the public.  I 
think there are lots of topics we can focus on moving forward using similar methods.  
I feel that our new website offers us many opportunities to take advantage of this 
cost-effective form of advertising and public education.  If any members have 
feedback on this advertising or have topics that they feel should be conveyed to the 
general population, I would be happy to hear them. 


